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A NEW STYLE OF INTEGRATION
OVERVIEW READER PROFILE MAGAZINE CHAPTERS DIGITAL SOCIAL CONTENT SPECS
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THE AUDIENCE

The MiNDFOOD STYLE audience has a high disposable income and

- Our intelligent reader earns her own income and spends her salary on
~new season collections, with both local and international brands. Our
e *  readers are not slaves to fashion, instead they are stylish, informed and
e M are‘preuarqd tow w,a.lt and pﬁi&ase the new season brands they adore. It’s
. 3 T about quahty and style over pﬁce .
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follows new season trends in fashion, accessories, beauty, décor and travel.
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CONTENT

International in look and feel, local in flavour. A wonderful mix of
both local and international fashion, beauty and décor features come
together across the range of platforms of MiNDFOOD STYLE. Top
models, photographers, stylists and producers bring together each
season’s new collections showcasing the latest in the world of style.
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TENASBROAD TRIP

MAGAZINE

Divided into different sections, MiNDFOOD STYLE
reports about the new season collections, Spring/
Summer and Autumn/Winter seasons.

With more than 250 glossy pages, the magazine
begins with The Edit, a section detailing the new
season’s looks with multiple shopping pages, fashion
news and accessories updates. Both the décor and
beauty sections deliver what’s new in store and
build on the theme of each issue.

Taking the reader into an almost magical travel location, page after page of
fashion and accessories are showcased against a unique backdrop. Pull-out fashion
guides are available for sponsorship as is bespoke curated content enhancing the
integrated nature of MiNDFOOD STYLE.

ISSUE No. 3
Model wears new
season Chanel
lllusion D'Ombre in
Rouge Noir, from the
beauty pages S/S16.
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ISSUE No. 3

We have lift off.
Taken from the
S/S16 issue shot in
Nasa Houston, model
wears new season
Louis Vuitton.



SOCIAL MEDI/

They click, they like, the ) d, they share and they swipe
Readers wanis art, stylish content and they we -m;:—-— i o o X 2 Ph
no Agram, Pinterest and Twitter are all p: f the e e | . s r e QL ol

gPerience. Integration is the key to unlockin R =5 : ; . B el Efc\%g?:ie =
MINDFOOD STYLE. Beautiful, relevant conte oe : - - d e wears o

" mul ﬁEﬁE&H‘RﬁlSﬁ platforms. Sign up now
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EWSLETTERS~ ;
e push, the readers pull ey love receivig weekl updates around
new store openings and Jf€kings, latest store drops,finterviews and

2lobal updates in the worlg fﬁhion. Want to krniow who the new
igner of Dior is? Or abpuf'the new must-have p’iec% from the Karen

er collection? What Trelise Cooper homewares (lz)ks like? Which
designer is oper}.ing Newma;rlket? Sign up now, yolrre missing out!
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/ SSUE No. 3
| Model wears ng
season I

er in San
“ Antonio Texas
otanical Cactus

Gardens
S/S16 issue.
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Pop up and they will come! MiNDFOOD STYLE has an

audience that énjoys a night out, and its platforms offer a
range of different opportunities for clients and advertisers

to get up close and personal with MiNDFOOD STYLE
readers. A new store opening, a product trial, sampling
opportunities ... our readers are engaged and like the
involvement of complete integration.
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MAGAZINE
ADVERTISING SPECS

CROP MARKS

DOUBLE-PAGE SPREAD
Trim: 450mm x 297mm
Safe Type: 440mm x 287mm
With Bleed: 460mm x 307mm

BLEED 5MM

FULL PAGE

Trim: 225mm x 297mm
Safe Type: 215mm X 287mm
With Bleed: 235mm x 307mm

HALF-PAGE VERTICAL
Trim: 112mm x 297mm
Safe Type: 102mm x 287mm
With Bleed: 122mm x 307mm

HALF-PAGE HORIZONTAL
Trim: 225mm x 148mm
Safe Type: 215mm x 138mm

With Bleed: 235mm x 158mm

THIRD-PAGE VERTICAL
Trim: 83mm x 297mm
Safe Type: 73mm x 287mm
With Bleed: 93mm x 307mm
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BLEED 5MM

THIRD-PAGE HORIZONTAL
Trim: 225mm x 99mm

Safe Type: 215mm x 89mm BLEED 5MM
With Bleed: 235mm x 109mm




DIGITAL

ADVERTISING SPECS

MREC (MEDIUM RECTANGLE)

300 x 250px
LEADERBOARD

728 x 90 px
SKYSCRAPER

160 x 600px

SUPER SKYSCRAPER
304 x 811px
WALLPAPER/SKINS
460 x 1200px

(safe zone: 140px from edge)
FILE FORMANT

JPEG or GIE. Max file size: 100KB

SKIN
FILLER
SPACE
(320px)

ISTY LK

SKIN SAFE
SPACE (140px)

ISTY LE

MREC

LEADERBOARD




